
 

 
 
 
 
 
 
 
 
 

Top tips for Amplifying your brand after an Internship 
 

Having an effective internship can provide an excellent opening for you to amplifying 
that success as an Employer so you can benefit from the experience to attract further 

talent and become a company that is desirable to work for. 
 

This in turn can help to embed the internship programme as a tool to develop a pipeline of future 
motivated employees who bring with them valuable skills and perspectives to your business. 
 

Below are a few Top Tips of how to capitalise on internships…. 
 

Capture the internship 
Taking the time to review an internship when it is coming to an end enables you to capture the positive 
impact it has had – on both student and the organisation - and provide perfect content for a case study. 
 

Content - Consider what you want to include in the case study, what audience you are aiming the case 
study at and how you can use this to successfully attract new interns; is it to showcase the personal skills 
a student gains by working for you; or the workplace experience and specific tasks they gained 
experience in; or to showcase your company and what it does or stands for? 
 

Structure - When thinking about content, create a structure to the case study so that it flows well and is 
engaging to read. This could be based around a set of questions framed like an interview to paint a 
picture for the reader, or a summary of what the internship involved and the benefits it brought to the 
student.  See our Case Study briefing doc  

 
Spread the Word 
Once you have created content, you can then determine in more depth the format as well as where you 
want to spread the word. 
 

Format – Whichever format you choose keep it impactful and short – most people digest information 
best in bite sized pieces.  Where you share your content will influence your format, for example is it a 
social media post, a video or a short, written item?  Each of these can take the substance of your content 
but be shaped to better fit its format, style and visual appeal.   
 

Where – The channels you choose to place your content should take into account who you are trying to 
reach – your audience – what channels they use and how they may prefer to digest information or learn 
so that you can be sure to maximise your visibility.  Social media may be the most effective for potential 
students – for which a video soundbite format would work well – whereas if you are hoping to form a 
partnership with a university to help promote yourself, an article or email outlining what you can offer 
may be better noticed and acted on.  

 
Ambassadors 
Of course, who better to help boost you and the internship opportunity than past students who have 
taken part and gained those valuable experiences, especially if they have become a permanent part of 
your team.  Many students are often happy to help spread the word as an ambassador of the 
company, and peer-to-peer referrals are proven to be well received and very effective.  


